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MOBILE TECHNOLOGY IN HEALTHCARE
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This data means that the most recent growth in mobile apps usage 
hasn’t proliferated at the expense of browsing the traditional web; 
people are just using mobile apps more.

TOP MOBILE OPERATING SYSTEMS
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To reach 90% of the mobile market today, an application would have to run on 
at least three different operating systems (iOS, BlackBerry, Android). The app 
would also need to be optimized to support the full spectrum of mobile and 
tablet devices that utilize these operating systems.

iOS AndroidBlackBerry

TOP SMARTPHONE PLATFORMS
3 Month Avg. Ending Aug. 2011 vs. 3 Month Avg. Ending May 2011
Total U.S. Smatphones Subscribers Ages 13+
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KEY FEATURES

Find a 
physician

CLAIMS FORM

View
claims

View
formulary

Care 
coordination
& wellness

enable members 
and consumers to 
browse the plan’s 
provider directory

quickly return a 
list of providers 
the member has 
seen based on 
claims history

sort/filter results 
based on criteria 
such as: other 
patients’ ratings 
and reviews of 
the health plan’s 
knowledge of the 
member’s market 
segment or 
condition

enable members 
to view claim 
history

enable members 
to contact 
customer service 
and forward the 
context of a 
viewed claim

enable viewing of 
claims in the 
context of recom-
mended care 
across health and 
ancillary products 
- while identify-
ing gaps in care 
recommended 
for the specific 
individual (based 
on available 
claim data).

allow members 
to search and 
view formulary, 
retail price, and 
member respon-
sibility.

provide a list of 
recommended 
care sorted by 
age and gender

suggest ques-
tions to ask a 
clinician to help 
evaluate the 
potential for cost 
savings.

anticipate an 
encounter and 
message the 
member to 
prompt the 
discussion.

customization 
based on compli-
ance with recom-
mendations 
(self-reported or 
derived from 
claims data)

deliver tips (a 
pre-lunchtime 
reminder to 
watch choles-
terol), recom-
mendations 
(cholesterol 
comparison of 
soups/salads vs. 
hamburger), 
and/or partner-
sponsored offers 
 (”try the grilled
 chicken salad at
 Vendor X and
 receive $2 off!”
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Mobile health has the potential to revolutionize healthcare by transforming the 
provider-patient relationship. A Pew Research Center study conducted in 2010 
found that four out of five adults in the United States currently own a cell phone. 
Contrary to popular misconception, this technology knows no social or financial 
boundaries as more than half of all seniors currently use cell phones and this 
statistic is increasing as the population of older adults increases. Cell phone usage 
expands across all ethnic and economic groups as evidenced by studies indicating 
African Americans and Latinos are more likely to take advantage of the non-voice 
features of their phone as compared with Caucasians, and, among those with 
health insurance, the use of text messaging is highest among those who receive 
Medicaid. What makes mobile health truly transformative, however, is its ability to 
actively engage patients in their healthcare.

EXPLORING THE VALUE OF MOBILE HEALTH
By Yael Harris, PhD, MHS
Clinical Informatics Insights, February 2012

Revenues from remote patient monitoring services that use mobile networks 
will rise to $1.9 billion globally by 2014, according to Juniper Research’s 
recent report, “Mobile Healthcare Opportunities: Monitoring, Applications & 
mHealth Strategies 2010-2014.” Juniper’s prediction is not the first to 
tackle the question of the mobile health industry’s opportunity in the next 
four years, but like the others it narrows the industry down to a specific set 
of services: in this case, remote patient monitoring.

MOBILE HEALTH REVENUE PREDICTIONS
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MOBILE STATISTICS & GROWTH

In 2011, for the first time, smartphone and tablet shipments exceed 
those of desktop and notebook shipments.

In April, 234M Americans aged 13 and up used mobile devices and 
74.6M owned smartphones, up 13% from the three-month period 
ending in January 2011.
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By 2014, mobile will become the most common way of accessing 
the Internet.

2011

2014
www

Over 300,000 mobile apps have been developed in three years. 
Apps have been downloaded 10.9 billion times. But demand for 
downloadable mobile apps is expected to peak in 2013.300,000

3 
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Mobile
Apps

MOBILE ENGAGEMENT IN HEALTHCARE

Wireless users are more likely than other internet users to track 
health data online, and of 85% of adults who own a cell phone, 9% 
say they have software applications or “apps” on their phones that 
help them track or manage their health.

About 20% of the online health population has posted comments or 
content related to health care. That’s the classic Pareto principle or 
80-20 rule – 80% is listening, 20% is talking.   But here’s where it gets 
interesting:  hand someone a smartphone and they are more likely 
to become a contributor, a commenter, a creator. Mobile web access 
bumps up participation.

9%

According to a new report from comScore, the number of people in the US who 
access health information from their mobile devices is on the rise. During the 
months of September, October, and November last year, an average of 16.9 million 
people used mobile phones to access health information. That number marks a 
125% growth rate over the same three month period in the previous year. The 
research firm found that about 3 in 5 or 60% of the mobile health information seek-
ers were under the age of 35.

comScore stated that at that growth rate, mobile health content is “quickly becom-
ing one of the fastest growing content categories.”

Last year Manhattan Research reported that about 26% of US adults had used their 
mobile phones – both smartphones and not-so-smartphones – to access health 
information in the past year. The firm reported that only 12% of US adults had 
searched for health information via mobile devices in its 2010 report.
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Accessed Health Information via Mobile Device

A new report by Juniper Research predicts that there will be 44 million downloads of 
health applications to mobile devices in 2012. The report predicts that the number of 
mobile health app downloads will reach 142 million by 2016.

https://dknewmedia.basecamphq.com/projects/6899391/file/111017055/Kony_Whitepap
er_HealthPlans_Engagement.pdf

http://www.himss.org/ASP/ContentRedirector.asp?ContentID=79452&type=HIMSSNewsItem

http://mobihealthnews.com/7270/mhealth-predictions-1-9b-4-4b-4-6b/

http://www.spydertrap.com/blog/2011/06/mobile-trends-statistics-adoption-in-healthcare/

http://www.ihealthbeat.org/articles/2011/12/1/44m-mobile-health-apps-will-be- 
downloaded-in-2012-report-predicts%20.aspx

http://mobihealthnews.com/15905/each-month-16-9m-access-health-info-via-mobiles/

Visit us at http://healthx.com

Healthx develops and manages the 
most widely adopted online portals and 
applications for the healthcare markets.
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